JE TO TAK, 2007, videoinstalace, 3 DVD (videoprojekce), celkova délka 40 minut, 380 ks placek

V8echny texty pouzité v téchto tfech videich byly vybrany z tisténych reklam. Vychozim materidlem byly vzdy
kompletni ro¢niky deniku Dnes a ¢asopist Reflex a Time IN. Kazdé ze tfi videi odpovida jednomu titulu. Byla pouZita

v8echna tvrzeni & doporuceni, kterd nemaiji pfimou navaznost na nabizeny produkt. Kazdy text byl pouZit jen jednou.
Texty jsou sefazeny podle abecedy, 84 % je ¢eskych, 16 % anglickych. Jednotlivd pismena jsou fazena za sebou a
posouvaji se v intervalu cca 4 pismena /1s. Vzdy se stfida ¢erné pismeno s bilym, vznika tak jakysi stroboskopicky
efekt. Cilem bylo vytvofit zahlcujici mnozstvi textu na hranici Citelnosti. Autorem stale se opakujiciho klavirniho
doprovodu je Aphex Twin. Soucasti projektu jsou placky (odznaky) s jednotlivymi hesly k rozebrani béhem vernisaze.

2007, Praha, Galerie etc, Cena Jinficha Chalupeckého Finale 2007

IT'S SO, 2007, video installation, 3 DVD (video projections), total length 40 minutes, 380 pcs pins

All texts used in these three videos were selected from print advertisements. The materials chosen from were
always a year's worth of the daily Dnes and Reflex and Time IN magazines. Each of the three videos corresponds
to one of the aforementioned media sources. All statements or recommendations were used that do not have any
direct relation to the offered product. Each text was used only once. The texts are arranged in alphabetical order,
84% in Czech, 16% in English. The individual letters are in order and move along in an interval of 4 letters per
second. A black letter always alternates with a white one, resulting in a stroboscopic effect. The objective was to
create a vast amount of text bordering on legibility. The repetitive piano accompaniment is by artist-musician Aphex
Twin. The project features pins with various slogans to be distributed during the opening.
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TAM, TAM, TAM ZA TOU DUHOU, ZA MODROU HOROU A SNAD JESTE DAL, 2007, billboard LOOK, LOOK, LOOK TO THE RAINBOW. FOLLOW IT OVER THE HILL AND STREAM, 2007, billboard

Ust¥ednim motivem billboardu je napis , HYPERMARKET". Tvary arozmisténi pismen jsou odvozeny od monumentalniho
napisu HOLLYWOOD v americkém Los Angeles. Napis ,HYPERMARKET" je pomoci grafického programu zasazen do
fotografie tak, aby pUsobil dojmem skuteénych pismen instalovanych v krajiné. Vychozi fotografii je zdbér na nabrezi
prazského Barrandova, tradi¢niho sidla ¢eskych filmovych ateliért. Vitejte v Hollymarketu! Czech film-studios. Welcome in Hollymarket!

The main motive of billboard is sign ,,HYPERMARKET". Shapes and spacing of letters are derived from monumental
sign HOLLYWOOD in Los Angeles. Sign ,HYPERMARKET" is puted to the photo by graphic software, to savour
like real letters instaled in landscape. The initial photo is view at Prague’s Barrandov levee, traditional residence of
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CAN WE START AGAIN?, 2007, DVD, 41 min., cca 1200 fotografii vyrobk( z katalogu hypermarketu

V8echny fotografie vyrobkl pouzité v tomto videu byly vybrany z reklamniho letdku hypermarketu. Kazda fotografie
byla pouZita jen jednou. Fotografie byly sefazeny za sebou bez jakéhokoliv fadu. Fotografie jsou ,ofezané"” na
bilém pozadi, tak jak se pouzivaji v reklamnich letacich. Kompozi¢né jsou umistény na stfed formatu videa, vSechny
jsou zhruba stejné veliké, bez ohledu na skutec¢né rozméry produktl. V animaci se obrazky postupné prolinaji v
dvousekundovém intervalu. Video v podstaté nema zacatek ani konec, jeho délka byla koncipovéna tak, aby byla
Lnesnesitelnd”, neni tedy nutné vidét video celé. Autorem polyfonnich motet z 15. stoleti je Josquin Desprez. V
obrazové i zvukové &asti na sebe jednotlivé dily plynule navazuji tak, Zze konec jednoho dilu splyvé s poc¢atkem dilu
néasledujiciho (fetézova vazba).
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CAN WE START AGAIN?, 2007, DVD, 41 min., cca 1200 photos of products from a hypermarket catalogue

All photographs of the products used in this video were selected from the ad leaflet of a hypermarket. Each
photograph was used only once. The photographs were arranged one after another in no particular order. The
photographs are presented on a white background in the way they are in advertisement leaflets. Compositionally,
they are located in the centre of the video format, all of them roughly of the same size, regardless of the real
dimensions of the products. In the animation the pictures gradually permeate each other in the interval of two
seconds. The video actually has neither start nor end and its length was conceived to be “unbearable”; it is
therefore not necessary to view the whole video. The author of the polyphonic 15th century motets is Josquin
Desprez. In both, the image as well as the sound elements, the individual pieces flow continually, with the end of
one blending with the beginning of the following (chain bond).
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Desprez. In both, the image as well as the sound elements, the individual pieces flow continually, with the end of
one blending with the beginning of the following (chain bond).
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ALL TOGETHER NOW, 2007, DVD, 4 min., cenovky z katalogu hypermarketu od 45990 do 3,90

Z reklamniho letdku hypermarketu byly vybrany v8echny Cislice z cenovek v ném uvedenych. Kazda &islice byla

pouZita jen jednou. Poté byly &islice srovnany podle velikosti za sebou a to od nejvétsi - 45990 - do nejmensi - 3,90.
Cislice jsou bilé na gerveném pozadi, evokuii tak pravé design pouZivany v reklamnich letacich. Velikost &isel je déna
Sitkou/forméatem videa. Pri pouzitém fontu nejvétsi z Cislic vypliiuje cely prostor /na $itku/ projekce. V animaci se
Cisla postupné& zmensuji, v sekundovém intervalu, ubyvaji smérem zleva. Posledni nejmensi &islici prekryje bily pas
postupné vyjizdéjici zprava. Na konci animace je cca 1 minutu jen bilé statické pole. Byla pouzita hudba Aphexe
Twina, kulminujici tésné pred koncem apokalyptickeho odpodtu...

2008, Praha, Galerie Vaclava Spaly, 30% off

ALL TOGETHER NOW, 2007, DVD, 4 min., price labels from a hypermarket catalogue from 45990 to 3,90

All numbers were selected from the price labels shown in an ad leaflet of a hypermarket. Each of the ciphers
was used only once. Subsequently, all the numbers were arranged according to their numerical value from the
greatest — 45990 — to the smallest — 3,90. The numbers are white on a red background to evoke the design used in
advertisement leaflets. The size of the numbers is determined by the width/format of the video. With regards to the
font that was used, the largest of the ciphers fills the whole space /width way/ of the projection. In the animation the
numbers gradually decrease in size, at intervals of one second, and move from left to right. The last, and smallest,
number is covered by a white strip appearing from the right. At the end of the animation for cca 1 minute, there is
only white static field. The soundtrack that was used is Aphex Twin music that culminates just before the end of
the apocalyptic countdown.
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number is covered by a white strip appearing from the right. At the end of the animation for cca 1 minute, there is
only white static field. The soundtrack that was used is Aphex Twin music that culminates just before the end of
the apocalyptic countdown.




ALL TOGETHER NOW, 2007, DVD, 4 min., cenovky z katalogu hypermarketu od 45990 do 3,90

Z reklamniho letdku hypermarketu byly vybrény v8echny &islice z cenovek v ném uvedenych. Kazda Cislice byla

pouzita jen jednou. Poté byly Cislice srovnany podle velikosti za sebou a to od nejvétsi - 45990 - do nejmensi - 3,90.
Cislice jsou bilé na gerveném pozadi, evokuii tak pravé design pouZivany v reklamnich letacich. Velikost &isel je déna
Sitkou/forméatem videa. Pri pouzitém fontu nejvétsi z Cislic vypliiuje cely prostor /na $itku/ projekce. V animaci se
Cisla postupné zmensuji, v sekundovém intervalu, ubyvaji smérem zleva. Posledni nejmensi &islici prekryje bily pas
postupné vyjizdéjici zprava. Na konci animace je cca 1 minutu jen bilé statické pole. Byla pouzita hudba Aphexe
Twina, kulminujici tésné pred koncem apokalyptickeho odpodtu...

2008, Praha, Galerie Vaclava Spaly, 30% off

ALL TOGETHER NOW, 2007, DVD, 4 min., price labels from a hypermarket catalogue from 45990 to 3,90

All numbers were selected from the price labels shown in an ad leaflet of a hypermarket. Each of the ciphers
was used only once. Subsequently, all the numbers were arranged according to their numerical value from the
greatest — 45990 — to the smallest — 3,90. The numbers are white on a red background to evoke the design used in
advertisement leaflets. The size of the numbers is determined by the width/format of the video. With regards to the
font that was used, the largest of the ciphers fills the whole space /width way/ of the projection. In the animation the
numbers gradually decrease in size, at intervals of one second, and move from left to right. The last, and smallest,
number is covered by a white strip appearing from the right. At the end of the animation for cca 1 minute, there is
only white static field. The soundtrack that was used is Aphex Twin music that culminates just before the end of
the apocalyptic countdown.




ALL TOGETHER NOW, 2007, DVD, 4 min., cenovky z katalogu hypermarketu od 45990 do 3,90

Z reklamniho letdku hypermarketu byly vybrény v8echny &islice z cenovek v ném uvedenych. Kazda Cislice byla

pouzita jen jednou. Poté byly Cislice srovnany podle velikosti za sebou a to od nejvétsi - 45990 - do nejmensi - 3,90.
Cislice jsou bilé na gerveném pozadi, evokuii tak pravé design pouZivany v reklamnich letacich. Velikost &isel je déna
Sitkou/forméatem videa. Pri pouzitém fontu nejvétsi z Cislic vypliiuje cely prostor /na $itku/ projekce. V animaci se
Cisla postupné zmensuji, v sekundovém intervalu, ubyvaji smérem zleva. Posledni nejmensi &islici prekryje bily pas
postupné vyjizdéjici zprava. Na konci animace je cca 1 minutu jen bilé statické pole. Byla pouzita hudba Aphexe
Twina, kulminujici tésné pred koncem apokalyptickeho odpodtu...

2008, Praha, Galerie Vaclava Spaly, 30% off

ALL TOGETHER NOW, 2007, DVD, 4 min., price labels from a hypermarket catalogue from 45990 to 3,90

All numbers were selected from the price labels shown in an ad leaflet of a hypermarket. Each of the ciphers
was used only once. Subsequently, all the numbers were arranged according to their numerical value from the
greatest — 45990 — to the smallest — 3,90. The numbers are white on a red background to evoke the design used in
advertisement leaflets. The size of the numbers is determined by the width/format of the video. With regards to the
font that was used, the largest of the ciphers fills the whole space /width way/ of the projection. In the animation the
numbers gradually decrease in size, at intervals of one second, and move from left to right. The last, and smallest,
number is covered by a white strip appearing from the right. At the end of the animation for cca 1 minute, there is
only white static field. The soundtrack that was used is Aphex Twin music that culminates just before the end of
the apocalyptic countdown.
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ALL TOGETHER NOW, 2007, DVD, 4 min., cenovky z katalogu hypermarketu od 45990 do 3,90

Z reklamniho letdku hypermarketu byly vybrany v8echny Cislice z cenovek v ném uvedenych. Kazda &islice byla
pouZita jen jednou. Poté byly &islice srovnany podle velikosti za sebou a to od nejvétsi - 45990 - do nejmensi - 3,90.
Cislice jsou bilé na &erveném pozadi, evokuiji tak pravé design pouzivany v reklamnich letacich. Velikost &isel je dana
Sitkou/forméatem videa. Pri pouzitém fontu nejvétsi z Cislic vypliiuje cely prostor /na $itku/ projekce. V animaci se
Cisla postupné zmensuji, v sekundovém intervalu, ubyvaji smérem zleva. Posledni nejmensi &islici prekryje bily pas
postupné vyjizdgjici zprava. Na konci animace je cca 1 minutu jen bilé statické pole. Byla pouZita hudba Aphexe
Twina, kulminujici tésné pred koncem apokalyptickeho odpodtu...
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ALL TOGETHER NOW, 2007, DVD, 4 min., price labels from a hypermarket catalogue from 45990 to 3,90

All numbers were selected from the price labels shown in an ad leaflet of a hypermarket. Each of the ciphers
was used only once. Subsequently, all the numbers were arranged according to their numerical value from the
greatest — 45990 — to the smallest — 3,90. The numbers are white on a red background to evoke the design used in
advertisement leaflets. The size of the numbers is determined by the width/format of the video. With regards to the
font that was used, the largest of the ciphers fills the whole space /width way/ of the projection. In the animation the
numbers gradually decrease in size, at intervals of one second, and move from left to right. The last, and smallest,
number is covered by a white strip appearing from the right. At the end of the animation for cca 1 minute, there is
only white static field. The soundtrack that was used is Aphex Twin music that culminates just before the end of
the apocalyptic countdown.



WE WILL MEET AGAIN, 20086, textilni vlajky statd EU, 26x 150x100 cm, 2 stojany 260x230 cm
SONG OF SONGS, 2006, DVD, 2 min.

Vlajky vSech &lenskych statl Evropské unie byly uSity z nestdlobarevného materidlu a po té spole¢né vyprany ve
vefejné pradelné. Ocekavanym cilem bylo zapusténi jednotlivych barev do sebe navzajem. Hodnoty, které viajky
zastupuji, se tak symbolicky prolnuly spolu s barvami. Instalace je doplnéna videem , Song of Songs (Relatively
Calm)". Hymny vSech ¢lenskych statd Evropské unie byly spustény soucasné. Vznikly zvuk mechanicky generuje
abstraktni obraz ve standardnim PC prehravadi. Vysledkem je koldz, ve které se misi a navzajem stiraji vSechny
vlozené informace. Projekt je metaforou rozostfeni identity jednotlivce uvniti kolektivu s etickym a politickym
dosahem. Kucharské pokusy pejski a kocicek obycejné prinasi prekvapeni.

L

2010, Viden /Rakousko, Secession, Where do we go from here?

WE WILL MEET AGAIN, 2006, textile flags of the EU states, 26x 150x100 cm, 2 stands 260x230 cm
SONG OF SONGS, 2006, DVD, 2 min.

The flags of all the member states of the European Union were made of non-colour-fast material and subsequently
washed together in a public launderette. The anticipated aim of this act was for the colours to run into each
other.The values represented by these flags thus symbolically fused together with the colours. The installation is
accompanied by a video showing the “Song of Songs (Relatively Calm)”. The anthems of all the member states of
the European Union were made to start playing at the same time. In the standard PC player the emerging sound
mechanically generates an abstract image. The resulting effect is a collage in which all the inputted information
mutually fuses as well as cancels. The project is a metaphor for the blurring of identity of an individual within a
collective that has ethical and political implications. The culinary experiments of those who are not afraid to concoct

usually bring surprising results.
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WE WILL MEET AGAIN, 20086, textilni vlajky statd EU, 26x 150x100 cm, 2 stojany 260x230 cm
SONG OF SONGS, 2006, DVD, 2 min.

Vlajky vSech &lenskych statl Evropské unie byly uSity z nestdlobarevného materidlu a po té spole¢né vyprany ve
vefejné pradelné. Ocekavanym cilem bylo zapusténi jednotlivych barev do sebe navzajem. Hodnoty, které viajky
zastupuji, se tak symbolicky prolnuly spolu s barvami. Instalace je doplnéna videem , Song of Songs (Relatively
Calm)". Hymny vSech ¢lenskych statd Evropské unie byly spustény soucasné. Vznikly zvuk mechanicky generuje
abstraktni obraz ve standardnim PC prehravadi. Vysledkem je koldz, ve které se misi a navzajem stiraji vSechny
vlozené informace. Projekt je metaforou rozostfeni identity jednotlivce uvnitf kolektivu s etickym a politickym
dosahem. Kucharské pokusy pejskl a kocCi¢ek oby&ejné prindsi prekvapeni.

WE WILL MEET AGAIN, 2006, textile flags of the EU states, 26x 150x100 cm, 2 stands 260x230 cm
SONG OF SONGS, 2006, DVD, 2 min.

The flags of all the member states of the European Union were made of non-colour-fast material and subsequently
washed together in a public launderette. The anticipated aim of this act was for the colours to run into each
other.The values represented by these flags thus symbolically fused together with the colours. The installation is
accompanied by a video showing the “Song of Songs (Relatively Calm)”. The anthems of all the member states of
the European Union were made to start playing at the same time. In the standard PC player the emerging sound
mechanically generates an abstract image. The resulting effect is a collage in which all the inputted information
mutually fuses as well as cancels. The project is a metaphor for the blurring of identity of an individual within a
collective that has ethical and political implications. The culinary experiments of those who are not afraid to concoct
usually bring surprising results.






2014, Praha, Magnus Art 2014
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EU-ROMANIA, 2006, Sablona, barva ve spreji EU-ROMANIA, 20086, stencil, airbrush



PRAHA, Galerie Karlin Studios, Safe

2006

SHINING, 2006, neonové trubice, vyska pismen cca 12 cm SHINING, 2006, neon light, high of letters cca 12 cm, VYCHOD = EAST / EXIT




TR T iy
SRR
ik

¥ AL
AFTE

| ——

SHINING, 2008, tisk, billboard

SHINING, 2008, print, billboard, VYCHOD = EAST / EXIT

20086, Ziling

e ir@€h o stenu hadzat



SLOVA-KIA, 2006, kresba tuzkou na sténé, 20cm

SLOVA-KIA, 2006, drawing on the wall, 20 cm

2006, Zilina /Slovensko, Stanica Zilina-Zariegie, Hrach o stenu hadzat
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APOCALYPSE (end-time marketing strategy...), 2006, stickers on the wall, 12 cm
ZJEVENI (marketingova strategie pro konec ¢asu...), 2006, samolepky na sténé&, 12 cm

“Shall make all, both little and great, rich and poor, freemen and slaves, to receive a mark on their right hands, or
"A nuti vSechny, malé i veliké, bohaté i chudé, svobodné i otroky, aby méli na pravé ruce nebo na Cele cejch, aby on their foreheads, and that none might buy or sell, unless he carried this mark, which was the beast's name, or
nemohl kupovat ani prodavat, kdo neni oznacen jménem té Selmy nebo &islici jejiho jména. To je tfeba pochopit: kdo the number that stands for his name. Here is wisdom. He that has understanding, let him count the number of the
ma rozum, at secte &islice té Selmy. To &islo oznacuje ¢lovéka, a je to Cislo Sest set Sedesat Sest." beast. For it is the number of a man: and the number of him is six hundred and sixty-six.”
Zjeveni svatého Jana (Zj 13,1718) The Apocalypse Of Saint John (Apoc. 13:16-18)



WILL YOU EVER RETURN?, 2004-6, kresby modrou propiskou, papir, 40 x 30 cm, série 40 ks

Série kreseb vznikala v rozmezi let 2004-2006. Tématem kreseb je kresba samotna. Systematické zaplriovani plochy
papiru pokladanim jednotlivych ¢ar tésné vedle sebe. Kresby nejsou veliké, ale pro vznik kazdé z nich bylo potfeba
nékolik hodin intenzivni prace. Na konci tohoto procesu vSak neni prakticky nic - jen monochromni plocha. Kresba,
kterd nic nezobrazuje - forma radikaini abstrakce. Rukopis je v rdmci moznosti maximalné potlacen. Kresebnym
materidlem se stala modréa propiska - nejobyc¢ejnéjsi kancelarsky nastroj. PouZitym materidlem tedy kresby nepfimo
ke kancelarskému prostredi odkazuji. Systematicky "zbytecna" dvouleta prace. Podafilo se najit IOB (International
Office Blue)?
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WILL YOU EVER RETURN?, 2004-6, drawings by blue ballpens, paper, 40 x 30 cm, set 40 pcs

The series was created in the years 2004-2006. The subject matter of the drawings is drawing per se. The
systematic covering of the paper surface occurs by laying individual lines very closely next to each other. The
drawings are not large but the execution of each took several hours of intensive labour. At the end of this process,
there is practically nothing though — only a monochromatic surface. A drawing that depicts nothing — a form of
radical abstraction. The signature style is suppressed as much as possible. A blue ballpoint pen — the most common
office tool, became the drawing material. The material used means that the drawings thus indirectly refer to the
office environment. Systematically “unnecessary” two-year long labour. Was the effort to find 10B (International
Office Blue) successful?



g, Wil You Ever Return?

Galerie EL

2006, Praha,

WILL YOU EVER RETURN?, 2004-6, drawings by blue ballpens, paper, 40 x 30 cm, set 40 pcs
WILL YOU EVER RETURN?, 2004-6, kresby modrou propiskou, papir, 40 x 30 cm, série 40 ks

The series was created in the years 2004-2006. The subject matter of the drawings is drawing per se. The
Série kreseb vznikala v rozmezi let 2004-2006. Tématem kreseb je kresba samotna. Systematické zapliiovani plochy systematic covering of the paper surface occurs by laying individual lines very closely next to each other. The
papiru pokladanim jednotlivych Car tésné vedle sebe. Kresby nejsou veliké, ale pro vznik kazdé z nich bylo potfeba drawings are not large but the execution of each took several hours of intensive labour. At the end of this process,

nékolik hodin intenzivni prace. Na konci tohoto procesu v8ak neni prakticky nic - jen monochromni plocha. Kresba, there is practically nothing though — only a monochromatic surface. A drawing that depicts nothing — a form of
kterd nic nezobrazuje - forma radikalni abstrakce. Rukopis je v rdmci moznosti maximalné potlacen. Kresebnym radical abstraction. The signature style is suppressed as much as possible. A blue ballpoint pen — the most common
materidlem se stala modra propiska - nejobycejnéjsi kancelarsky nastroj. Pouzitym materidlem tedy kresby nepfimo office tool, became the drawing material. The material used means that the drawings thus indirectly refer to the
ke kancelarskému prostredi odkazuji. Systematicky "zbytecna" dvouleta prace. Podafilo se najit IOB (International office environment. Systematically “unnecessary” two-year long labour. Was the effort to find IOB (International
Office Blue)? Office Blue) successful?




WILL YOU EVER RETURN?, 2004-6, kresby modrou propiskou, papir, 40 x 30 cm, série 40 ks

Série kreseb vznikala v rozmezi let 2004-2006. Tématem kreseb je kresba samotna. Systematické zaplriovani plochy
papiru pokladanim jednotlivych ¢ar tésné vedle sebe. Kresby nejsou veliké, ale pro vznik kazdé z nich bylo potfeba
nékolik hodin intenzivni prace. Na konci tohoto procesu vSak neni prakticky nic - jen monochromni plocha. Kresba,
kterd nic nezobrazuje - forma radikaini abstrakce. Rukopis je v rdmci moznosti maximalné potlacen. Kresebnym
materidlem se stala modréa propiska - nejobyc¢ejnéjsi kancelarsky nastroj. PouZitym materidlem tedy kresby nepfimo
ke kancelarskému prostredi odkazuji. Systematicky "zbytecna" dvouleta prace. Podafilo se najit IOB (International
Office Blue)?

WILL YOU EVER RETURN?, 2004-6, drawings by blue ballpens, paper, 40 x 30 cm, set 40 pcs

The series was created in the years 2004-2006. The subject matter of the drawings is drawing per se. The
systematic covering of the paper surface occurs by laying individual lines very closely next to each other. The
drawings are not large but the execution of each took several hours of intensive labour. At the end of this process,
there is practically nothing though — only a monochromatic surface. A drawing that depicts nothing — a form of
radical abstraction. The signature style is suppressed as much as possible. A blue ballpoint pen — the most common
office tool, became the drawing material. The material used means that the drawings thus indirectly refer to the

office environment. Systematically “unnecessary” two-year long labour. Was the effort to find 10B (International
Office Blue) successful?
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2006, BukuregtiR

KAZDODENNI VITEZSTVI CISTOTY, 2008, fotografie, billboard EVERYDAY TRIUMPH OF CLEANNESS, 2006, photograph, billboard



KAZDODENNI VITEZSTVI CISTOTY, 2005-6, objekt, ru¢niky s potiskem bankovek, poli¢ka, 40 cm

EVERYDAY TRIUMPH OF CLEANNESS, 2005-6, object, towels with printing of notes, shelf, 40 cm

2006, Vider /Rakousko, Kunst Raum Noe, Innenansicht Prag 06



o
o
@
o

=
€

®
c
o
>

&)
o
2

=

KONTROLOVANA MIGRACE - S PAVLEM RYSKOU, 2006, instalace s Zivym ptactvem (zebfitky) ve stanku na CONTROLLED MIGRATION — WITH PAVEL RYSKA, 2006, installation with alive birds in display stand of Flora
olomouckém vystavisti Flora fairground in Olomouc




DOPISY UTRPEN/ A LASKY (procesudlni kvazi posttraumatickd geometrickd abstrakce), 2005, kresby gelovymi
popisovaci, papir, 40 x 30 cm, série 10 ks

THE LETTERS OF SUFFERING AND LOVE (processual quasi posttraumatic geometrical abstraction), 2005,
drawings by gel markers, paper, 40 x 30 cm set, 10 pcs

2008, Sternberk, Galerie Sternberk, U# stovky let to neboli
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VZDY O NECO DAL, 2005, diaF na rok 2008, 50 ks, 7,5 x 11,5 cm, na prodej na vystavé Beauty Free Shop ALWAYS A LITTLE FURTHER, 2005, diary for year 2008, 50 pcs, 7,5 x 11,5 cm, for sale at exhibition Beauty Free Shop



JESTE VICE HODIN LASKY, NEZ JE MOZNE KDY SPLATIT, 2005, instalace, kresba &ernou fixou na st&né, rozmé-
ry variabilni, postavi¢ky firemnich maskott

3
2
&)
P4
h
=
<o
©
O
)
c
£
o
)
<3
S
5

MORE AND MORE LOVE HOURS THAN CAN EVER BE REPAID, 2005, installation, drawing with black marker on
the wall, dimension variable, company mascots
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v.37.5x8.52xh. 33.7¢cm

Automaticka pracka lgnis AWV1035 7990, -
Kapacita 5 kg pradla, specialni programy,
v.B5 xS 59.5xh. S54cm

Digestor Eva 990, -
3 stupné odsavani, 1 molor, vwkon 160 - 290 m3/hod,
volne pripojitelna, v. 15 x §, 50 x h, 56,3 cm

Kombinovany sporak Mora 2423 5990, -
4 plynove horaky, klasicka trouba - horni a dolni topné téleso,
osvétienl trouby, bez piiklopu, v. 85 x §. 50 x h. 55 cm
Zaruka 24 mésicu + 18 mésicu bezplalny servis

Sklokeramicky sporak Gorenje EC233 9990, -
J zony, konventni ohfev, otoény ohfev, vwkon 6,2 kWh,
objem el trouby 60 1, v. BS x §. 50 x h. 60 em, Zaruka 3 roky

Automaticka pracka Fagor 1FE-837 6990, -

ansicht Prag 06

i /Rakousko, Kunst: Raum Noe, Infie

2006,

FINAL COUNTDOWN, 2004, DVD, 6 min, hudba;
Ceska, anglickd a némecka verze

V8echny texty pouzité v tomto videu byly vybrany z
reklamniho letdku hypermarketu. Jedna se o popisky
k fotografiim vyrobkU i s cenovkou. Kazda popiska byla
pouZita jen jednou. Popisky byly sefazeny za sebou podle
druhu zbozi, jak je obvyklé v letacich. Jednotlivé rfadky
vytvareji souvisly blok textu, ktery se v animaci pomalu
posouvé smérem nahoru. Text je bily na ¢erném pozadi.
Graficka uprava, hudebni doprovod i délka animace byla
koncipovéana tak, aby co nejvice pfipominala zavére¢né
filmové titulky. Autorem hudby je Samuel Barber, bylo
pouzito jeho Adagio pro smyc¢covy orchestr, op.11.

FINAL COUNTDOWN, 2004, DVD, 6 min, music;
Czech, English and German version

All the texts used in this video were selected from
the advertisement leaflet of a hypermarket. They
are descriptions that accompany photographs
of the products, the price label is included.
Each of the descriptions was used only once.
The descriptions were arranged according to which
product they specify as is common in leaflets. Individual
lines create an unbroken block of text that moves
in an upward direction in the animation. The text is
white on a black background. The graphic design,
the accompanying music as well as the length of
the animation were conceived to be as reminiscent
as possible of the credits that appear at the end of a
film. The author of the music is Samuel Barber, the
soundtrack used here is his Adagio for String Orchestra,
op. 11
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FINAL COUNTDOWN, 2004, DVD, 6 min, hudba; ¢eska, anglickd a némecké verze

V8echny texty pouZité v tomto videu byly vybrany z reklamniho letdku hypermarketu. Jedna se o popisky k
fotografiim vyrobkd i s cenovkou. Kazda popiska byla pouzita jen jednou. Popisky byly sefazeny za sebou podle
druhu zboZi, jak je obvyklé v letacich. Jednotlivé radky vytvéareji souvisly blok textu, ktery se v animaci pomalu
posouvd smérem nahoru. Text je bily na ¢erném pozadi. Graficka Uprava, hudebni doprovod i délka animace byla
koncipovana tak, aby co nejvice pfipominala zavérecné filmové titulky. Autorem hudby je Samuel Barber, bylo
pouzito jeho Adagio pro smyd&covy orchestr, op.11.
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FINAL COUNTDOWN, 2004, DVD, 6 min, music; Czech, English and German version

All the texts used in this video were selected from the advertisement leaflet of a hypermarket. They are descriptions
that accompany photographs of the products, the price label is included. Each of the descriptions was used only once.
The descriptions were arranged according to which product they specify as is common in leaflets. Individual lines
create an unbroken block of text that moves in an upward direction in the animation. The text is white on a black
background. The graphic design, the accompanying music as well as the length of the animation were conceived
to be as reminiscent as possible of the credits that appear at the end of a film. The author of the music is Samuel
Barber, the soundtrack used here is his Adagio for String Orchestra, op. 11



JEDEN NIKDY NESTACI, 2003, digitainf tisk, banner, 100 x 150 cm

Série abstraktnich obrazl vznikla manipulaci fotografii v grafickém programu Adobe Photoshop. Jako vstupni materiél
byly pouzity fotografie, které jsou uloZzeny ve zminéném programu, a na né byly posléze aplikovany v8echny vizualni
efekty, které program pfi standardni instalaci a nastaveni nabizi. Efekty jsou aplikovany v poradi, v jakém jsou sefazeny
vV menu programu, a pouze s jejich automatickym nastavenim. Zdmérné je pouzita posledni verze programu
s nejnovéjsimi efekty. Vzniklé abstrakce jsou tak pfimo ovlivnény pouze samotnym programem. Autorskym
zamérem bylo vytvofit obraz pomoci véech obrazovych vizualnich efektd, které bézné vyuzivaji tisténa média, s nimiz
se prakticky denné setkdvdme. Vysledek je v8ak s ohledem na moznosti technologie pfinejmensim prekvapivy. Je
podobnost s léCivymi lyrickymi abstrakcemi jen ndhodna?!

2003, Usti nad Labem, Galerie Raketa, Jeden nikdy nestaéi

ONE ISN'T ENOUGH, 20083, digital print, banner, 100 x 150 cm

This series was made by manipulation in graphic program Adobe Photoshop. As an input material photos saved
in this program were used. All the visual effects offered by this program /in standard installation/ were applied
to the photos. The effects were applied in such order as it is listed in the program’s menu and the automatic
installation was used. There is purposely the last version of Adobe Photoshop with the latest visual effects used.
Only the program directly effects created abstractions. The artist sought was to made pictures with exploitation
of all visual effects that are in common use in printed media. Though the result is at least striking. Is the similarity
with , healing" lyrical abstraction caused by chance only?
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Série abstraktnich obraz( vznikla manipulaci fotografii v grafickém programu Adobe Photoshop. Jako vstupni materiél
byly pouzity fotografie, které jsou uloZzeny ve zminéném programu, a na né byly posléze aplikovany v8echny vizualni
efekty, které program pfi standardni instalaci a nastaveni nabizi. Efekty jsou aplikovany v poradi, v jakém jsou sefazeny
vV menu programu, a pouze s jejich automatickym nastavenim. Zdmérné je pouzita posledni verze programu
s nejnovéjsimi efekty. Vzniklé abstrakce jsou tak pfimo ovlivnény pouze samotnym programem. Autorskym
zamérem bylo vytvofit obraz pomoci v§ech obrazovych vizualnich efektd, které bézné vyuzivaji tisténa média, s nimiz
se prakticky denné setkdvdme. Vysledek je v8ak s ohledem na moznosti technologie pfinejmensim prekvapivy. Je
podobnost s [éCivymi lyrickymi abstrakcemi jen ndhodna?!

ONE ISN'T ENOUGH, 2003, digital print, banner, 100 x 150 cm

This series was made by manipulation in graphic program Adobe Photoshop. As an input material photos saved
in this program were used. All the visual effects offered by this program /in standard installation/ were applied
to the photos. The effects were applied in such order as it is listed in the program’s menu and the automatic
installation was used. There is purposely the last version of Adobe Photoshop with the latest visual effects used.
Only the program directly effects created abstractions. The artist sought was to made pictures with exploitation
of all visual effects that are in common use in printed media. Though the result is at least striking. Is the similarity
with , healing" lyrical abstraction caused by chance only?



JEDEN NIKDY NESTACI, 2003, digitainf tisk, banner, 100 x 150 cm

Série abstraktnich obrazl vznikla manipulaci fotografii v grafickém programu Adobe Photoshop. Jako vstupni materiél
byly pouzity fotografie, které jsou uloZzeny ve zminéném programu, a na né byly posléze aplikovany v8echny vizualni
efekty, které program pfi standardni instalaci a nastaveni nabizi. Efekty jsou aplikovany v poradi, v jakém jsou sefazeny
vV menu programu, a pouze s jejich automatickym nastavenim. Zdmérné je pouzita posledni verze programu
s nejnovéjsimi efekty. Vzniklé abstrakce jsou tak pfimo ovlivnény pouze samotnym programem. Autorskym
zamérem bylo vytvofit obraz pomoci véech obrazovych vizualnich efektd, které bézné vyuzivaji tisténa média, s nimiz
se prakticky denné setkdvdme. Vysledek je v8ak s ohledem na moznosti technologie pfinejmensim prekvapivy. Je
podobnost s léCivymi lyrickymi abstrakcemi jen ndhodna?!

ONE ISN'T ENOUGH, 20083, digital print, banner, 100 x 150 cm

This series was made by manipulation in graphic program Adobe Photoshop. As an input material photos saved
in this program were used. All the visual effects offered by this program /in standard installation/ were applied
to the photos. The effects were applied in such order as it is listed in the program’s menu and the automatic
installation was used. There is purposely the last version of Adobe Photoshop with the latest visual effects used.
Only the program directly effects created abstractions. The artist sought was to made pictures with exploitation
of all visual effects that are in common use in printed media. Though the result is at least striking. Is the similarity
with , healing" lyrical abstraction caused by chance only?
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VALKA NENI, VSUDE MIR, 2003, digitalni tisk, 100 x 135 cm, po&itaové manipulované fotografie THERE'S NO WAR, PEACE EVERYWHERE, 2003, digital print, 100 x 135 cm, computer recreated photographs



SHOPPING PUNK, 2003, instalace, tricka s potiskem, grafické uputavky z reklamnich letak( hypermarkett

SHOPPING PUNK, 2003, installation, T-shirts, graphic symbols from advertising brochures of supermarkets
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WITHOUT YOU I'M NOTHING, 2002, digitalni tisk, specialni plastové platno, 90 x 140 cm

Hlavni idea projektu "Without You I'm Nothing" je zaloZena na faktu, Ze vysokéa kultura se neni schopna obejit bez
podpory statu (grantova politika), a zejména soukromého sektoru (podpora formou sponzorskych dar). Pro ziskavani
partnert je v8ak nezbytné vytvaret a poskytovat podminky, za kterych jsou obé& zucastnéné strany se spolupraci
spokojeny. Nejbéznéjsi formou satisfakce pfipadnym sponzordm je uvadéni logotypu firmy na v8ech tiskovinach
— pozvankéach, plakatech, v katalozich, na viditelném mist& v galerii a v rdmci moznosti i v bezprostiedni blizkosti
vytvarného dila, nebo pfimo na ném. V pfipadé tohoto projektu se v8ak logo firmy stava hlavnim a stézejnim bodem.
Autorskym zadmérem byla snaha kontaktovat skupinu soukromych spolecnosti, jez by byly ochotny minimalnimi
prostfedky uhradit kazda pouze vyrobni naklady nezbytné k vytvoreni jednoho tisténého obrazu, jehoz jedinym
motivem je barevné, centrdlné umisténé logo této firmy. Vznikla tak kolekce obrazl, jez jsou vyrobeny diky
sponzorskému prispévku firmy, jejiz logo je umisténo pravé na tomto obraze.

Aakes

NOVA s.ro.

e XUS

multimedia

@ lepené vazniky
® systém GANG - NAIL
= lasicky krov
® pokrjvaéské préce
= klempitské préce

Radox

PRODUCTION

iEL

akciova spoleénost

P Q
<oRioh»>

.

ELECTRONICS

VERNON

SILVER B.C. FINE ART
REKLAMNI SPOLECNOST INTERNATIONAL = )
S.I.0. CENTRUM PRO SOUCASNE UMENI ZLATA LOD

VYTVARNE POTREBY

WITHOUT YOU I'M NOTHING, 2002, digital print, special plastic canvas, 90 x 140 cm

The main idea of the “Without You I'm Nothing” project is based on the fact that high culture is unable to do
without the support of the state (the grant policy) and, even more so, the private sector (the support in the form
of sponsorship). In order to gain partners, however, it is necessary to create and offer conditions under which
both participating parties are satisfied with the cooperation. The most common form of prospective sponsors’
satisfaction is the inclusion of the company logo in all printed matter — invitations, posters, in the catalogues, in a
visible place of the gallery and, if possible, also in the immediate proximity of the work of art itself, or directly on
it. In the case of this particular project, however, the company logo becomes the main and principal feature. The
author’s intention was an attempt to contact a group of private companies that would each be willing to finance,
by minimal subsidy, only the costs that are necessary for the production of one printed picture, the only motif of
which is a centrally placed colour logo of their company. Thus he created a collection of pictures that were produced
thanks to the sponsorship of the company whose logos are located precisely in these works.
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WITHOUT YOU I'M NOTHING, 2002, digitalni tisk, speciélni plastové platno, 90 x 140 cm

Hlavni idea projektu "Without You I'm Nothing" je zaloZena na faktu, Ze vysoké kultura se neni schopna obejit bez
podpory statu (grantova politika), a zejména soukromého sektoru (podpora formou sponzorskych dar). Pro ziskavani
partnert je vSak nezbytné vytvaret a poskytovat podminky, za kterych jsou obé& zUCastnéné strany se spolupraci
spokojeny. Nejbéznéjsi formou satisfakce pfipadnym sponzordm je uvadéni logotypu firmy na v8ech tiskovinach
— pozvankéach, plakatech, v katalozich, na viditelném mist& v galerii a v rdmci moznosti i v bezprostiedni blizkosti
vytvarného dila, nebo pfimo na ném. V pfipadé tohoto projektu se v8ak logo firmy stava hlavnim a stézejnim bodem.
Autorskym zdmeérem byla snaha kontaktovat skupinu soukromych spole¢nosti, jez by byly ochotny minimalnimi
prostfedky uhradit kazda pouze vyrobni naklady nezbytné k vytvoreni jednoho tisténého obrazu, jehoz jedinym
motivem je barevné, centralné umisténé logo této firmy. Vznikla tak kolekce obrazl, jez jsou vyrobeny diky
sponzorskému prispévku firmy, jejiz logo je umisténo pravé na tomto obraze.
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WITHOUT YOU I'M NOTHING, 2002, digital print, special plastic canvas, 90 x 140 cm

The main idea of the “Without You I'm Nothing” project is based on the fact that high culture is unable to do
without the support of the state (the grant policy) and, even more so, the private sector (the support in the form
of sponsorship). In order to gain partners, however, it is necessary to create and offer conditions under which
both participating parties are satisfied with the cooperation. The most common form of prospective sponsors’
satisfaction is the inclusion of the company logo in all printed matter — invitations, posters, in the catalogues, in a
visible place of the gallery and, if possible, also in the immediate proximity of the work of art itself, or directly on
it. In the case of this particular project, however, the company logo becomes the main and principal feature. The
author’s intention was an attempt to contact a group of private companies that would each be willing to finance,
by minimal subsidy, only the costs that are necessary for the production of one printed picture, the only motif of
which is a centrally placed colour logo of their company. Thus he created a collection of pictures that were produced
thanks to the sponsorship of the company whose logos are located precisely in these works.



WITHOUT YOU I'M NOTHING, 2002, digitalni tisk, specialni plastové platno, 90 x 140 cm

Hlavni idea projektu "Without You I'm Nothing" je zaloZzena na faktu, Ze vysoka kultura se neni schopna obejit bez
podpory statu (grantova politika), a zejména soukromého sektoru (podpora formou sponzorskych dar). Pro ziskavani
partnert je v8ak nezbytné vytvaret a poskytovat podminky, za kterych jsou obé& zucastnéné strany se spolupraci
spokojeny. Nejbéznéjsi formou satisfakce pfipadnym sponzordm je uvadéni logotypu firmy na v8ech tiskovinach
— pozvankéach, plakatech, v katalozich, na viditelném mist& v galerii a v rdmci moznosti i v bezprostiedni blizkosti
vytvarného dila, nebo pfimo na ném. V pfipadé tohoto projektu se v8ak logo firmy stava hlavnim a stézejnim bodem.
Autorskym zadmérem byla snaha kontaktovat skupinu soukromych spolecnosti, jez by byly ochotny minimalnimi
prostfedky uhradit kazda pouze vyrobni naklady nezbytné k vytvoreni jednoho tisténého obrazu, jehoz jedinym
motivem je barevné, centrdlné umisténé logo této firmy. Vznikla tak kolekce obrazl, jez jsou vyrobeny diky
sponzorskému prispévku firmy, jejiz logo je umisténo pravé na tomto obraze.
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2003, Praha, Narodni galerie, Veletrzni paldc, Nejmlad

WITHOUT YOU I'M NOTHING, 2002, digital print, special plastic canvas, 90 x 140 cm

The main idea of the “Without You I'm Nothing” project is based on the fact that high culture is unable to do
without the support of the state (the grant policy) and, even more so, the private sector (the support in the form
of sponsorship). In order to gain partners, however, it is necessary to create and offer conditions under which
both participating parties are satisfied with the cooperation. The most common form of prospective sponsors’
satisfaction is the inclusion of the company logo in all printed matter — invitations, posters, in the catalogues, in a
visible place of the gallery and, if possible, also in the immediate proximity of the work of art itself, or directly on
it. In the case of this particular project, however, the company logo becomes the main and principal feature. The
author’s intention was an attempt to contact a group of private companies that would each be willing to finance,
by minimal subsidy, only the costs that are necessary for the production of one printed picture, the only motif of
which is a centrally placed colour logo of their company. Thus he created a collection of pictures that were produced
thanks to the sponsorship of the company whose logos are located precisely in these works.
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WITHOUT YOU I'M NOTHING, 2002, digitalni tisk, specialni plastové platno, 90 x 140 cm

Hlavni idea projektu "Without You I'm Nothing" je zaloZena na faktu, Ze vysokéa kultura se neni schopna obejit bez
podpory statu (grantova politika), a zejména soukromého sektoru (podpora formou sponzorskych dar). Pro ziskavani
partnert je v8ak nezbytné vytvaret a poskytovat podminky, za kterych jsou obé& zucastnéné strany se spolupraci
spokojeny. Nejbéznéjsi formou satisfakce pfipadnym sponzordm je uvadéni logotypu firmy na v8ech tiskovinach
— pozvankéach, plakatech, v katalozich, na viditelném mist& v galerii a v rdmci moznosti i v bezprostiedni blizkosti
vytvarného dila, nebo pfimo na ném. V pfipadé tohoto projektu se v8ak logo firmy stava hlavnim a stézejnim bodem.
Autorskym zadmérem byla snaha kontaktovat skupinu soukromych spolecnosti, jez by byly ochotny minimalnimi
prostfedky uhradit kazda pouze vyrobni naklady nezbytné k vytvoreni jednoho tisténého obrazu, jehoz jedinym
motivem je barevné, centrdlné umisténé logo této firmy. Vznikla tak kolekce obrazl, jez jsou vyrobeny diky
sponzorskému prispévku firmy, jejiz logo je umisténo pravé na tomto obraze.
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2003, Praha, Narodni galerie, Veletrzni paldc, Nejmlad

WITHOUT YOU I'M NOTHING, 2002, digital print, special plastic canvas, 90 x 140 cm

The main idea of the “Without You I'm Nothing” project is based on the fact that high culture is unable to do
without the support of the state (the grant policy) and, even more so, the private sector (the support in the form
of sponsorship). In order to gain partners, however, it is necessary to create and offer conditions under which
both participating parties are satisfied with the cooperation. The most common form of prospective sponsors’
satisfaction is the inclusion of the company logo in all printed matter — invitations, posters, in the catalogues, in a
visible place of the gallery and, if possible, also in the immediate proximity of the work of art itself, or directly on
it. In the case of this particular project, however, the company logo becomes the main and principal feature. The
author’s intention was an attempt to contact a group of private companies that would each be willing to finance,
by minimal subsidy, only the costs that are necessary for the production of one printed picture, the only motif of
which is a centrally placed colour logo of their company. Thus he created a collection of pictures that were produced
thanks to the sponsorship of the company whose logos are located precisely in these works.



SAVE AS WALLPAPER, 2002, digitalni tisk, 90x135 cm, pocitatové manipulované fotografie SAVE AS WALLPAPER, 2002, digital print, 90x135 cm, computer recreated photographs
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2001, Ceské Budg&jovice, Didm uméni, Sleva 20%

DON'T INNOVATE, IMITATE!, 2001, 14 x CB tisk, 100 x 150 cm, tricka s potiskem, imitace log Adidas a Nike DON'T INNOVATE, IMITATE!, 2001, 4 x black and white print, 100 x 150 cm, T-shirts, imitations of Adidas and
nalezené v asijskych trznicich Nike logos found in Asian markets
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DON'T INNOVATE, IMITATE!, 2001, 4 plastove mice
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DON'T INNOVATE, IMITATE!, 2001, 4 plastic balls

2001, Ceské Budgjovice, Dim uméni, Sleva 20%



HOME VIDEO, 2001, interaktivni video-instalace, sbirka videokazet z bazaru podoméacku nahranych z televize

2001, Brno, Galerie G99, Obrazy se zvolna mihaji

HOME VIDEO, 2001, interactive video-installation, collection of home recorded videotapes from TV
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REAL REALITY, 2001, samolepici folie REAL REALITY, 2001, adhesive fim
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REAL REALITY, 2001, samolepici folie REAL REALITY, 2001, adhesive film



